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* #AG & #H (sampling)
 #L R (observation)
w5 % (interview)

£ ¥ o4 (artifacts)
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MERNKRITARTE, TEEIE:

e Methodology (#t & % i)

e Data collection (##Z#& %)

o Data analysis (# %% 94 ) - °

e Data representation (# % &%)

e Data interpretation (# % & #-) -
e Data validation ( # 4& # # %)
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e o Narrative research

* * Phenomenology
* o Ethnography

* o Grounded Theory
Case Study

oo ERREREENEE:
npnpa R R R R
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= Now, let’s select a methodology for
5.0 our study
&

* o Choose a qualitative methodolo
research problem.

» e Explain why we chose it and how
to the study’s purpose.
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Within this methodology, what data
- will we collect?
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Four considerations for selecting
people/sites to study:

* ¢ Can the people and sites help us learn
about our central phenomenon
(purposefully select people and.sites)

* ¢ How many people and sites should we
study? (keep sample size small)

* o Do we have access? (gain access)

* o Do we have permissions (obtain
permissions)



Sampling in Qualitative Research

JRPERT SR A FF

e Usually small, non-random samplesiffi % #& 4k
FEDLE ZMEAS :

* Purposeful sampling: focuses.on ;electing
information-rich cases for study in depth. H
IPERIRE, TR A SRR B A R
PN TIR FEAT 5T -




~i7« Types of purposeful sampling:

J"ﬂ 3:‘@‘

g@;@@reme/dewant case sampling i dim B (i 22 A e il
lntenSIty sampllngﬁﬁfpiﬂﬂﬁ—

Homogeneous samples|a) Ji P4 fifi i
Typical case sampling it /™ Ze i i
Critical case sampling JEEA 2 Al i+
Snowball or chain samplingi& 25 £k 0l 5
Criterion samplingZbrdtiFF




Types of purposeful sampling:

Theory-based sampling, operational construct sampling, and
theoretical sampling i i fili #

Confirming and disconfirming casesill: S A1 LF DA~ ZEfhRE
Stratified purposeful sampling4))/Z H #0244

Opportunistic or emergent samplingmﬁﬁﬁﬁﬁ—

Purposeful random sampling H BB A L4 AE

Sampling politically important casesfiHUE A Buid & M~ %
Convenience sampling J7 { fili i

Mixed purposeful samplingZz& 2\ JHAF

(Patton, 2002, p.242)



Sample sizetfZ By X /)y

* There are no rules for sample size in
qualitative inquiry (& A & = & #,7].

* Sample size depends on what you want to
know, the purpose of the inquiry, what’s at
stake, what will be useful, what will have
credlblllty, and what can be done with -
available time and resources. # & %_.|« B i
;ﬁmﬂfﬁ; FlE2t 4%, #HE., TBRS A



* The validity, meaningfulness, and insights
generated from qualitative inquiry have
more to do with the information richness of
the cases selected and the observational/
analytical capabilities of the researcher than
with sample size. A A RGO HE. & LFe
FRERCERAETABNEOREF T4
Foit RAGIRE . iy, HRHM
A kAT RE 4z
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e ¢ Observations

i.‘%
4
.:o“

e o Interviews

* * personal and official docume
audio-visual materials, photog
recordings, drawings, emails,

conversations
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« ##EKE G £ EZF A, (Primary strategy, orin conjunction

with observation, document analysis, or other techniques) .

— uses open-ended questions (A # A ¥ A1) that allow for
individual variations. 'Y

=& £4 . :1)informal, conversational T-ﬂ-%p}!) ; 2) semi-
structured (# &4 4! ) ;and 3) standardized, close-ended
(3t HA) .

Interview guide or “schedule” -list of questions or general to
be explored during each interview. 17 % #& /A

Recording Data: written notes or recorder



If we choose to interview, how do we
do'it?

* o Decide on the type of interview to use

* —Individual

* —Focusgroup (% & &4k) Ve
* —Telephone - "
* —e-mail

e Create an interview protocol (% £ 4% %9 ) and ask open-
ended questions

— allows the participant to create options for responding
(fuikigit st & AR R F X & %5 A)

— participants can voice their experiences and

perspectives (£ st £ Tk # R A1 EHFAA)

* e taperecord and transcribe for analysis (%% # # %)
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 ...the purpose is to explore and to probe the
interviewee’s responses in order to gather in-depth
data g

« ...the interviewer inquires into the.interviewees’
attitudes, interests, feelings, concerns, and values
as these relate to the context being studied

* ...meaning is jointly constructed between the
interviewer and the interviewee; meaning is
not just a construction on the part of the
interviewee i X VTR X7 LM E, TARE

ZUiTHE, XRIEEEE.




* ...be alert for openings in responses to probe
more deeply, starting with mundane
guestions and gradually easing into more
sensitive and more complex questions

..Interview data collection techniques include
taklng notes during the interview, writing
notes after the interview, or tape recording
and transcribing the interview (the transcript
isa“ "YU R ECF AL U BRI HARCE
i, SKEMUTRG — PAZEHE K.
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+ Z A JTRENA & (open-ended
questions) , />HFH-FHERE (leading
questions) _
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Do keep interviewee(s) focused
Do ask for concrete details

Do tolerate silence and space between
interviewee’s responses; do allow the
iInterviewee time to think s ¥

Don’t be judgmental about or react to an
interviewee’s opinions, views, or beliefs

Don’t engage in debate with an interviewee |

Do record everything the interviewee says and
note impressions of interviewee’s nonverbal
behavior



Focus Groups £ 5 /MH

Focus groups are collections of 8-12 individuals who discuss
topics as a group. 28 £/ Il H H 8-12 N4 A,

The important feature of focus group research is that one

gathers group-level data. AEf% 3K K /N LI H

A key principle of sociology is that pebple behave
differently in groups. AN TZERELHE B HH 2 AN RAT 4 o
e |deas and behavior emerge from interaction with

others. 7& B8 H P2 A2 WS A 94T 4 .

e The opinions expressed in groups will be different
than opinions expressed as an individual. /NH 158 H

I — X — Vi B O R = A A



Focus Groups (Continued)

'Aﬁfkatbe group just a feEw, general questions.
HR W — 8 my @l ~  r
Facilitate conversation by all.members of the
group. B
HREEH RALS L TR

Encourage respect for everyone’s opinions.-
BN R B AR AU AT

Use a professional focus group moderator.
e B AT EKAZUVN T .
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Focus Groups (Continued)

Socially-oriented research. DLt &t 5704 3=
Flexible. JEZUR i

High face validity. %% i o :
Speedy results.i- 1o 45 R H RGN,
Relatively low cost {4

Less control over the conversation.isf £ £/ .

Difficult to analyze data. B 45 o frbbasce .  +

Need professional moderators. 145 A LMK HEEr

Difficult to assemble persons to participate. {3 55

W N DA LA IR A
Need a good setting. X -] 18 il B K fme o0




Observationi 2

WA f A E P iT (Observation of
participants in the context of a natural scene) .

— observational data used for the purpose of
description '

— leads to deeper understandings than interviews
alone -

— skilled observer is trained in the process of
monitoring both verbal and nonverbal cues, and in
the use of concrete, unambiguous, descriptive
language.
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 eRecord fieldnotes
— Record descriptive notes (4% it £ £.72 h
— Record reflective notes (& B 4,42 )

* o Decide on your observational stanc
* o Enter site slowly

e Conduct multiple observations
e Summarize at the end of each observati
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n{ar I 22

watch from outside, without being observed.

maintain a passive presence. _ " _
engage in limited interaction.-
more active control over the observation.

act as a full participant in the situation .=



MERIIEFEH

Rely as little as possible upon memory (ANELRAK
[ URISY VAS DI
Ask to record, if feasible (54 fuVF, 1HRKKEH) .
Take notes in stages and as often as possible (4
YhdEid) . .
Keep three sets of notes: 5

e Raw Data: What the subjects say and do.

e Interpretation: Your opinions about -
relationships, patterns, trends, concepts, *
theories.

e Personal: Your notes to yourself about your
feelings and opinions.



Download from =) 3013291
E—).!- [ —— @ Marzanna Syncerz | Dreamstime.com







BRAAERBRMABRE: emicV. Etic

Emic perspective x 4L £ 4%: the insider’s or native’s
“interpretation” of or “reasons” for his or her
customs/beliefs. What things mean to the members of a society.

Etic perspective X 4t & 4%: the externalresearcher’s
interpretation of the same customs/beliefs: ‘What things mean
from an analytical, anthropological perspective.

The anthropologist usually takes both emic and etic .
interpretations into account when analyzing human society
(depending on the project.)

These funny words, by the way, come from the linguistic
terms "phonetic" and "phonemic.”

« (Kenneth Pike, 1954)
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Fieldnotes HHEFSEid

* the researcher records descriptive as
well as reflective notes about what one
has seen, heard, experienced, and

thought about a during an observation
session

s HAmAnEARER P YR N, FF. BT
G5 . M. M XK #AHLied AR M
4,18 o



regarding

 ...put aside assumptions, experience
context first :

 ...see phenomena through p-artlmpants
perspectlve

* ...write up notes immediately foIIowm_q
an observation




« .. detall is critical: include date, site, time,
and topic on every set of field notes; 4l 77 1R

Rig, BRFRUERNE. B, £

 leave wide marglns for wrltmg Impressions;
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* use only one side of a page of paper;

» draw diagram of site (if necessary)®] D\ E & ..

+ ...list key words first, then outline one’s

observations %
J U

G4R R
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e g; Other Sources of Data: documents,
i artifacts SR

e FREFE: EM4ER. ixﬁ
e EERXNAL: 4. A1
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ket’s write down in our plan for our
@ﬁ’ 'ta collection approach

* 1) Sites to be studied
* 2) People to be studied

* 3) Permissions needed
* 4) Types of data to be colle
* 5) Forms needed for data ¢
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